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J:
Yeah, I did my PhD in tourism, in particular I looked at creating value for tourism providers but also tourism consumers, okay so the tourists themselves. What I did was I actually interviewed suppliers and I interviewed tourists who were visiting the northeast Victoria region and then I pretty much ... I asked them what they expect, what they want and what they got and then I asked the suppliers what they think their tourists want and what they do to create value for their tourists and then I matched the two to see if there was any differences and it turns out that there is some differences between what we as tourists want and what suppliers think that we want.
So I use a lot of examples from my PhD, particularly in my first year so as the first-year students can actually understand how industry works and how we don’t know ... or people don’t know everything about what everybody wants. And in third-years, I suppose particularly the scientific side of it, the research side of it comes in a bit more in the third year. 

I think our strengths are our industry placements particularly in first year so we place our first-year tourism, hospitality and events students into hotel placement so that’s at Rydges like I mention. They do food and beverage services for the first semester and then accommodation operations for the second semester. As well as that placement so they get hands-on experience they get the theoretical side and we also offer them quite a number of industry field trips okay so we get ... we take them out into the field. Like I said I took a group to Saffron Hill on Tuesday just gone and in September I take a group to the Gold Coast so we go up there for four nights so it’s from a Saturday to a Tuesday, we visit major theme parks, we visit five star restaurants where we have seven-course meals, we go to Hotel Versaci and all those popular kind of places so they get that ... not just that classroom interpretation but they actually get out there to see how things operate and experience it and everybody who goes on the Gold Coast trip ... obviously it costs but they love it so ...
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