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The master class was an initiative that came from the staff, the Mildura staff here in the faculty. They wanted something that would give students a link into the classroom learning but also something that the public could come and attend and potentially get information that they could find useful to their businesses. So the focus of the master class is to have a link to the world of commerce and business and whether that be local, national or international.
The master class is almost a great add-on value to students. There’s an opportunity for them to attend the master classes. For other students it’s actually compulsory and a part of their subject learning.

Sometimes people in business can get exposure to new ideas, theories, practices or even build a new network or a contact.

We get people that are CEOs, managing directors. We also have academics from overseas come and give master class lectures so their experience and what they bring to the table in terms of being a presenter is something that often people don’t have the contact with so they’re leaders in their field, they’re people in industry who are setting the tone so again just the opportunity to have access to those people and after the master class too you know we have a Q&A session so there’s an ability for the audience to engage and I guess interact in terms of that dialogue that goes back and forth and sometimes what comes out of that ... and because it’s often a bit more of an intimate setting say than some of the larger venues you’ll find in the city, what comes out of those sessions can be quite special.
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